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Overview Dashboard

This displays key graphs and tables that provide an overview of the entire report. Click on the title of a graph or
table to navigate to the corresponding page.
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Visit Summary

Visits 10,372
Average per Day 334
Average Visit Length 00:22:25
Median Visit Length 00:05:20
International Visits 4.08%
Visits of Unknown Origin 55.37%
Visits from Your Country: United States (US) 40.55%
Page Views Trend
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Page View Summary

Page Views 30,266
Average per Day 976
Average Page Views per Visit 2.92
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Visitors Trend
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Visitor Summary

Unique Visitors 4,317
Visitors Who Visited Once 3,408
Visitors Who Visited More Than Once 909
Average Visits per Visitor 2.40

Hits Trend
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Hit Summary
Successful Hits for Entire Site 47,168
Average Hits per Day 1,521
Home Page Hits 936
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Marketing Dashboard

This dashboard summarizes important information related to online marketing activity.

Visits hy Referring Site
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Referrers Dashboard

The table includes statistics on the total activity for this server during the reporting period. All dates and times refer
to the location of the system running the analysis.
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Activity by Referring Site

This report identifies the domain names and IP addresses that refer visitors to your site. This information will be
displayed only if your server is logging this information.

Visits hy Referring Site
10,000
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Activity by Referring Site
Site Visits %
1. No Referrer 7,635 73.61%
2. http://www.google.com/ 933 9.00%
3. http://es.epa.gov/ 836 8.06%
4. http://images.google.com/ 176 1.70%
5. http://search.yahoo.com/ 102 0.98%
6. http://www.google.co.uk/ 53 0.51%
7. http://www.google.ca/ 39 0.38%
8. http://nlquery.epa.gov/ 39 0.38%
9. http://search.live.com/ 35 0.34%
10. http://search.msn.com/ 32 0.31%
11. http://www.google.com.mx/ 24 0.23%
12. http://aolsearch.aol.com/ 24 0.23%
13. http://www.google.co.in/ 21 0.20%
14. http://lwww.epa.gov/ 18 0.17%
15. http://images.google.ca/ 15 0.14%
16. http://cfpub.epa.gov/ 15 0.14%
17. http://images.google.co.uk/ 14 0.13%
18. http://www.google.es/ 14 0.13%
19. http://images.google.co.in/ 12 0.12%
20. http://www.google.cn/ 10 0.10%
Subtotal 10,047 96.87%
Other 325 3.13%
Total 10,372 100.00%
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Activity by Referring Site — Help Card

Referring Sites — A web site which refers a visitor to your site by linking to it.

Site — Specific referring site being analyzed.

Visits — Number of times the specified site referred visitors to your site.

% — Percentage of referrals that came from the specified site.

No Referrer — Represents direct traffic to the web site as one of the following: 1) the visitor
typed the domain name directly into their browser, 2) the visitor bookmarked the site, or 3)
the visitor clicked on an email, shortcut, or other direct link.

Note: If "No Referrer" is 100% of all your traffic, then you are probably not logging the

"referrer” field in your log files. Please see your manual or the WebTrends Knowledgebase
to enable extended logging on your web servers.

You can use this page to determine which sites are referring the most visitors to your site.
This can help when considering the most effective ways and places to attract visitors.

Activity by Referring Site




Activity by Referring Domain

This report identifies the top—level domains that refer visitors to your site. This information will be displayed only if
your server is logging this information.

Visits by Referring Domain
10,000
7,500
5,000
2,500
0 I T 'I -I -I -I T -I I -I T -I I _I -I -l —T -I T -I
1 2 3 4 5 6 7 g 9 10 11 12 13 14 15 16 17 18 19 20
Activity by Referring Domain
Domain Visits %
1. No Referrer 7,635 73.61%
2. google.com 1,124 10.84%
3. epa.gov 914 8.81%
4. yahoo.com 115 1.11%
5. google.co.uk 67 0.65%
6. google.ca 55 0.53%
7. live.com 35 0.34%
8. google.co.in 33 0.32%
9. msn.com 32 0.31%
10. aol.com 29 0.28%
11. google.com.mx 24 0.23%
12. google.es 17 0.16%
13. google.com.au 12 0.12%
14. google.de 12 0.12%
15. google.it 12 0.12%
16. google.cn 10 0.10%
17. google.com.tr 9 0.09%
18. google.fr 9 0.09%
19. 64.233.169.104 8 0.08%
20. 64.233.183.104 8 0.08%
Subtotal 10,160 97.96%
Other 212 2.04%
Total 10,372 100.00%
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Activity by Referring Domain — Help Card

Referring Domain — A web site which refers a visitor to your site by linking to it.

Domain — Specific referring domain being analyzed.

Visits — Number of times the specified domain referred visitors to your site.

% — Percentage of referrals that came from the specified domain.

No Referrer — Represents direct traffic to the web site as one of the following: 1) the visitor
typed the domain name directly into their browser, 2) the visitor bookmarked the site, or 3)
the visitor clicked on an email, shortcut, or other direct link.

Note: If "No Referrer" is 100% of all your traffic, then you are probably not logging the

"referrer” field in your log files. Please see your manual or the WebTrends Knowledgebase
to enable extended logging on your web servers.

You can use this page to determine which domains are referring the most visitors to your
site. This can help when considering the most effective ways and places to attract visitors.
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Activity by Referring Page

This report provides the pages from the sites with links to your site. This information will only be displayed if your
server is logging the referrer information.

Visits by Referring Page
10,000
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Activity by Referring Page
Page Visits %
1. No Referrer 7,635 73.61%
2. http://www.google.com/search 920 8.87%
3. http://images.google.com/ imgres 176 1.70%
4. http://es.epa.gov/ncer/ 97 0.94%
childrenscenters/autism.html
http://search.yahoo.com/ search 69 0.67%
http://es.epa.gov/ncer/ 58 0.56%
childrenscenters/pesticides.html
http://www.google.co.uk/ search 53 0.51%
http://es.epa.gov/ncer/ childrenscenters/ 41 0.40%
9. http://es.epa.gov/ncer/ 40 0.39%
childrenscenters/davis.html
10. http://www.google.ca/search 39 0.38%
11. http://nlquery.epa.gov/ 38 0.37%
epasearch/epasearch
12. http://search.live.com/ results.aspx 35 0.34%
13. http://es.epa.gov/ncer/ 33 0.32%
childrenscenters/usc.html
14. http://es.epa.gov/ncer/ 32 0.31%
childrenscenters/columbia.html
15. http://es.epa.gov/ncer/ 31 0.30%
childrenscenters/asthma.html
16. http://search.msn.com/results. aspx 30 0.29%
17. http://es.epa.gov/ncer/ 25 0.24%
childrenscenters/multimedia.html
18. http://www.google.com.mx/ search 24 0.23%
19. http://aclsearch.aol.com/aol/ search 23 0.22%

Activity by Referring Page 11


http://www.google.com/search
http://images.google.com/imgres
http://es.epa.gov/ncer/childrenscenters/autism.html
http://es.epa.gov/ncer/childrenscenters/autism.html
http://search.yahoo.com/search
http://es.epa.gov/ncer/childrenscenters/pesticides.html
http://es.epa.gov/ncer/childrenscenters/pesticides.html
http://www.google.co.uk/search
http://es.epa.gov/ncer/childrenscenters/
http://es.epa.gov/ncer/childrenscenters/davis.html
http://es.epa.gov/ncer/childrenscenters/davis.html
http://www.google.ca/search
http://nlquery.epa.gov/epasearch/epasearch
http://nlquery.epa.gov/epasearch/epasearch
http://search.live.com/results.aspx
http://es.epa.gov/ncer/childrenscenters/usc.html
http://es.epa.gov/ncer/childrenscenters/usc.html
http://es.epa.gov/ncer/childrenscenters/columbia.html
http://es.epa.gov/ncer/childrenscenters/columbia.html
http://es.epa.gov/ncer/childrenscenters/asthma.html
http://es.epa.gov/ncer/childrenscenters/asthma.html
http://search.msn.com/results.aspx
http://es.epa.gov/ncer/childrenscenters/multimedia.html
http://es.epa.gov/ncer/childrenscenters/multimedia.html
http://www.google.com.mx/search
http://aolsearch.aol.com/aol/search

20. http://www.google.co.in/ search 21 0.20%
Subtotal 9,420 90.82%
Other 952 9.18%
Total 10,372 100.00%
Activity by Referring Page — Help Card
? Pages - Any document, dynamic page, or form. Different types of profiles have different

default settings for which file extensions qualify a file as a page. These settings can be
changed by the Reporting Center system administrator. Any URL containing a question
mark is considered a dynamic page.

Visits — Number of visitors referred from the specified URL.
% — Percentage of referred visitors who came from the specified site.

No Referrer — Represents direct traffic to the web site as one of the following: 1) the visitor
typed the domain name directly into their browser, 2) the visitor bookmarked the site, or 3)
the visitor clicked on an email, shortcut, or other direct link.

Note: If "No Referrer" is 100% of all your traffic, then you are probably not logging the
"referrer” field in your log files. Please see your manual or the WebTrends Knowledgebase
to enable extended logging on your web servers.

You can use this information to determine the sites that provide the most referrals to your
site. This can help when considering the most effective ways to attract visitors.

12

Activity by Referring Page



http://www.google.co.in/search

Search Engines Dashboard

This dashboard summarizes important information related to specific search engines.

Activity by Search Engine
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Activity by Search Phrase
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Activity by Search Engine

The first table identifies which search engines referred visitors to your site most often, the number of referrals, and
its percentage of the total.

The second table identifies the most popular search phrases for each search engine.

The third table identifies the most popular keywords for each search engine.

Activity by Search Engine
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Activity by Search Engine

Engines Referrals %
1. google 1,546 76.38%
2. yahoo 152 7.51%
3. google uk 88 4.35%
4. google canada 73 3.61%
5. msn 47 2.32%
6. aol netfind 28 1.38%
7. google australia 21 1.04%
8. google france 15 0.74%
9. google italy 14 0.69%
10. google germany 13 0.64%
11. google japan 5 0.25%
12. yahoo japan 5 0.25%
13. yahoo taiwan 4 0.20%
14. yahoo spain 3 0.15%
15. yahoo france 2 0.10%
16. yahoo singapore 2 0.10%
17. altavista 1 0.05%
18. picsearch 1 0.05%
19. yahoo australia &nz 1 0.05%
20. lycos 1 0.05%

Subtotal 2,022 99.90%

Total 2,024 100.00%
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Engines

1.
google

yahoo

Activity by Search Engines with Search Phrases Detail

Phrases

pesticides

duke university logo

team work

california davis

basics on environmental health

pregnant logo

helen sable

steve georas

cincinnati

duke logo

center for children's environmental health research
marie lynn miranda

a€¢ obesity birth outcomes research

genomic structure of virus filetype:pdf
thimerosal berman

the state of california

health triangle

uc davis

chamacos study

emulsion pcr

349438

environmental factors that affect behaviorin children
organophosphate intoxication in children

pcbs, albumin rats

epa for brain'

lanphear environmental health prespectives 2005
asthma in city school children ppt

centers for envrionmental health dishes

effects of elevated ige levels

test centers for children with autism in michigan
research children

effects of autism on children

study on children with autism

effects of environmental factors on fetus
children's enzyme levels

z—score for children

health effects of smoke on clothing

autism environmental effects

Referrals %

0.44%
0.40%
0.35%
0.30%
0.30%
0.25%
0.20%
0.20%
0.20%
0.20%
0.20%
0.15%
0.15%
0.15%
0.15%
0.15%
0.15%
0.15%
0.15%
0.15%
0.10%
0.10%
0.10%
0.10%
0.10%
0.10%
0.10%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
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gait plantar reflex n.messenger 1 0.05%

autism in children 1 0.05%

3. pesticides 3 0.15%

UEOOQIG neurodevelopmental disorders in children 2 0.10%

university of duke 2 0.10%

inhaled Ips in healthy volunteers 2 0.10%

robert wright harvard children 2 0.10%

factors affect environment and housing children's growth and development 2 0.10%

team working 2 0.10%

pregnant logo 2 0.10%

smoking pregnancy iq 1 0.05%

california davis 1 0.05%

manganese, dopamine and autism 1 0.05%

p38 map kinase in children 1 0.05%

factors which impact on children's growth and development 1 0.05%

how to prevent wheezing in children 1 0.05%

scientific proof of air pollution causing asthma 1 0.05%

why proteins are initial for children's 1 0.05%

video research interviews children view 1 0.05%

environment short videos for children 1 0.05%

how the child's environment affects them 1 0.05%

abstract carpets 1 0.05%

4. pesticides and environment and prenatal exposure and infants 3 0.15%

google  pesticides 3 0.15%
canada ] ]

sodium hypochlorite and epa 2 0.10%

organophosphates 2 0.10%

exposures and outcomes 2 0.10%

mt. sinai nyc research auditory infants 2 0.10%

jia chen sinai 1 0.05%

lung capacity city children cure 1 0.05%

health triangle 1 0.05%

health studies after banning pesticides 1 0.05%

metals levels in hair 1 0.05%

epa and house dust 1 0.05%

candles not healthy 1 0.05%

african women and child logo 1 0.05%

action against city for pollution 1 0.05%

epithelial differentiation airway asthma 1 0.05%

prenatal environmental exposures and autism and 1 0.05%

nac and pediatric asthma 1 0.05%

school child environmental health assessment 1 0.05%

kid's video sample 1 0.05%

Activity by Search Engine 17



5. msn dr steve georas

6. aol
netfind

google

environment information for children

heavy metals children

controlling roaches

michigan maternal infant cohort study
pseudomonas aerugi

environmental factors that influence children's health
dealing with children's attitudes

university of rochester; dr steve n. georas

children and the environmental education

asthma therapy assessment questionnaire

autism epidemiologic

southwest enviromental agency in detroit, michigan
treatment for children with diuresis

ataq questionnaire

effects of obesity in the school age child

cockroach extermination procedures

environmental pollution related to school children journal

neurodevelopmental disorders

warnner conner development detroit
bronchial spasms in children
http://www.nrdc.org/health/effects/mercury/guide.asp
dentist nj perrera

search

environmental health in southern california
effects of pesticides

exposure and risk analysis

umdnj on autism

asthma videos

autis grant new york city

michigan tentants rights

outdoor air pollution asthma filters prevention
incense stove using candle

dust in homes relating to illness

michigan tenants rights heat

breast cancer in african americans 1981
harlem study on stress and birth weight
projects for children with austism

dust from tile removal coughing dogs
detroit authority housing commission
ashwood university in california

team work

0.15%
0.10%
0.10%
0.10%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.10%
0.10%
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australia generation bmdc gm-—csf petri dish 1 0.05%
ozone pahs particulates asthma 1 0.05%
polycyclic aromatic hydrocarbons asthma 1 0.05%
how to prevent asthma in pre natal 1 0.05%
dust children vulnerability 1 0.05%
project overview diagram 1 0.05%
pediatric logo 1 0.05%
child cohort studies conference 1 0.05%
asbestos triggers asthma 1 0.05%
continuum health intervention 1 0.05%
pesticides and hearing loss 1 0.05%
post diagnosis children disability adjustment 1 0.05%
seizure disorder, mental retardation 1 0.05%
health research continuum 1 0.05%
can you keep mice outside 1 0.05%
multimedia files asthma 1 0.05%
dr. philip landrigan 1 0.05%

8. li yf chest 2005 2 0.10%

frg(;ggle center for children's environmental health research university of california 1 0.05%
childcare center air quality questionnaire 1 0.05%
sarin enantiomer 1 0.05%
california davis 1 0.05%
e.a. parker university 1 0.05%
robin coutu 1 0.05%
mental retardation research center los angeles 1 0.05%
logo fetus 1 0.05%
worker exposure to particulates, endotoxins, and bioaerosols at two 1 0.05%
refuse—derived fuel plants
biological lidar laser 1 0.05%
air de broca 1 0.05%
harvard publications 1 0.05%
university davis map 1 0.05%

9. epa video health and environmental 3 0.15%

itgl(;/ogle epa video environmental health 2 0.10%
penh buxco 1 0.05%
allergic asthma ifn—-gamma 1 0.05%
urine biomarker detection 1 0.05%
epa series 400 1 0.05%
animal studies 1 0.05%
water electrochemical detector phenols 1 0.05%
dorsolateral prefrontal cortex mri 1 0.05%
laboratory practice and cytogenetic and processing protocol 1 0.05%

Activity by Search Engine 19
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10.
google
germany

11.
google
japan

12.
yahoo
japan

13.
yahoo
taiwan

14.
yahoo
spain

15.
yahoo
france

16.
yahoo
singapore
17.
altavista

18.

picsearch

19.
yahoo
australia

&nz

pah smoke tobacco

broca wernicke

phase ii-enzyme

ryr western transfer
cincinnati

nos3

WWWw.jap.org

rcas rsv

pah ets

neurotoxic chemicals lancet
university of harvard
nested case—control study
chemical complex in us
epad€€hair metal

Af>3,18 [ Af A f Af V48, VACHEER, «&,1Af ‘Af Vol V4BEED-6095€EEIpsEEEendothelium

thapsigargin epoxide cas

the university of southern california asthma ozone
cincinnati children

exhaled biomarker book

clara cell secretory protein and air pollutant

Ips lipo tgf

thp—1 pma

harleco apparatus

ponl and iq

organophosphate pesticides exposure in children
pessah, i. n.,radioligand binding assay, type ryanodine
729-higher transcend

kings college nutrition questionnaire pregnant
study center university of california

schuetzle d., lee f. s.,n prater t.,

do majority of autistic children have high metal content in their body?
chronic op exposure ponl levels

kind of environment that causes te study of child
busy roads

lead and mercury children language

childhood james armistead

N P P R R PR R RPRRPRRRRPRRRRPRRPERRRRPLRRERRRLRREDNDNLER

0.05%
0.10%
0.10%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.10%

1 0.05%
1 0.05%

0.05%

0.05%

0.05%

0.05%

Activity by Search Engine



20.

lycos
Activity by Search Engines with Keywords Detail
Engines Keywords Referrals
1. of 194
google  peath 193
in 161
children 154
environmental 141
for 126
autism 95
children's 91
asthma 89
research 73
the 72
center 70
epa 69
to 64
university 62
on 60
kids 59
with 46
pesticides 45
california 39
2. children 40
yahoo ;. 25
environmental 23
of 22
health 22
autism 17
for 13
on 11
effects 11
research 11
with 8
factors 8
the 7
asthma 7
disorders 7
children's 6
Activity by Search Engine

%
9.58%
9.54%
7.95%
7.61%
6.97%
6.23%
4.69%
4.50%
4.40%
3.61%
3.56%
3.46%
3.41%
3.16%
3.06%
2.96%
2.92%
2.27%
2.22%
1.93%
1.98%
1.24%
1.14%
1.09%
1.09%
0.84%
0.64%
0.54%
0.54%
0.54%
0.40%
0.40%
0.35%
0.35%
0.35%
0.30%
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google
uk

4,
google
canada

center

child

epa

rats

children

in

of

for
development
health

on

asthma
factors
pollution
growth
affect
environment
research

is

children's
environmental
kids

air

what
pesticides

of

in

asthma
health
research
environmental
infants

on

children

epa
exposure
prenatal
with
environment
sodium
hypochlorite
university

0.30%
0.25%
0.25%
0.25%
1.09%
0.74%
0.69%
0.49%
0.49%
0.44%
0.44%
0.35%
0.35%
0.35%
0.35%
0.30%
0.25%
0.25%
0.25%
0.25%
0.25%
0.25%
0.20%
0.20%
0.59%
0.40%
0.30%
0.30%
0.30%
0.30%
0.25%
0.25%
0.25%
0.25%
0.20%
0.20%
0.20%
0.15%
0.15%
0.15%
0.15%
0.15%
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sinai 3 0.15%

by 3 0.15%
5. msn children 10 0.49%
children's 5 0.25%
in 5 0.25%
environmental 5 0.25%
health 5 0.25%
georas 4 0.20%
for 4 0.20%
dr 4 0.20%
steve 4 0.20%
child 3 0.15%
of 3 0.15%
research 2 0.10%
with 2 0.10%
university 2 0.10%
obesity 2 0.10%
michigan 2 0.10%
pollution 2 0.10%
guestionnaire 2 0.10%
the 2 0.10%
heavy 2 0.10%
6. aol in 5 0.25%
netfind  yights 3 0.15%
children 3 0.15%
asthma 3 0.15%
michigan 2 0.10%
of 2 0.10%
with 2 0.10%
dust 2 0.10%
environmental 2 0.10%
on 2 0.10%
harlem 1 0.05%
risk 1 0.05%
removal 1 0.05%
videos 1 0.05%
candle 1 0.05%
weight 1 0.05%
homes 1 0.05%
autis 1 0.05%
commission 1 0.05%
autistic 1 0.05%

Activity by Search Engine 23
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7.
google
australia

google
france

google

asthma

in
continuum
ashwood
university
work
team
california
health
children
intervention
asbestos
philip
diagram
disability
pahs
cohort
ozone
you

natal
center
university
davis
california
research
air

li

yf

chest
2005

e.a.

de

fetus
map
guestionnaire
coutu
childcare
parker
children's
quality
epa
health

0.25%
0.15%
0.10%
0.10%
0.10%
0.10%
0.10%
0.10%
0.10%
0.10%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.15%
0.15%
0.10%
0.10%
0.10%
0.10%
0.10%
0.10%
0.10%
0.10%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.30%
0.25%
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italy environmental 5 0.25%
video 5 0.25%
studies 1 0.05%
protocol 1 0.05%
cytogenetic 1 0.05%
asthma 1 0.05%
processing 1 0.05%
ifn—gamma 1 0.05%
practice 1 0.05%
tobacco 1 0.05%
laboratory 1 0.05%
dorsolateral 1 0.05%
biomarker 1 0.05%
urine 1 0.05%
animal 1 0.05%
allergic 1 0.05%
detection 1 0.05%
cortex 1 0.05%
10. broca 2 0.10%
google ji_enzyme 2 0.10%
germany
phase 2 0.10%
wernicke 2 0.10%
pah 1 0.05%
cincinnati 1 0.05%
rsv 1 0.05%
of 1 0.05%
case—control 1 0.05%
chemicals 1 0.05%
western 1 0.05%
WWW.jap.org 1 0.05%
university 1 0.05%
study 1 0.05%
lancet 1 0.05%
ryr 1 0.05%
harvard 1 0.05%
nos3 1 0.05%
ets 1 0.05%
transfer 1 0.05%
11. california 1 0.05%
~google  chemical 1 0.05%
japan
complex 1 0.05%
us 1 0.05%

Activity by Search Engine 25
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12.
yahoo
japan

13.
yahoo
taiwan

in

asthma
epoxide
university
southern
ozone

cas
thapsigargin

af>araf>afaaf afvaa,vaca€€a, «a,af ‘af vaa, v.a€€d-6098€€lpsd€€endothelium

epaa€€hair
metal

of

the

clara

lipo

tof
children
cincinnati
cell
secretory
protein
book
pma
biomarker
exhaled
air

Ips
pollutant
thp-1
pesticides
n.,radioligand
children
apparatus
harleco
type
assay,
exposure
iq

i.

ponl
ryanodine
organophosphate

0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%

P R R R R R R R R R R RRPRRRRPRRRRRPRRRRRPRRRRPRRERRRPRRRRRPRRRRRR

Activity by Search Engine



in
binding
pessah,

14. california
yahoo
spain

of
university
nutrition
kings
questionnaire
pregnant
729-higher
transcend
college
center
study

15. t.,
yahoo d..

france
s.,n

f.

prater

lee
schuetzle

16. op
yahoo

singapore
exposure

do
of

majority

autistic
children
have
high
content
ponl
metal
in
body?
levels
their
chronic
17. of
altavista 4t

te

Activity by Search Engine
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0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.10%
0.10%
0.10%
0.10%
0.10%
0.10%
0.10%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.05%
0.10%
0.05%
0.05%

27



environment 1 0.05%
child 1 0.05%
causes 1 0.05%
study 1 0.05%
kind 1 0.05%
18. roads 1 0.05%
picsearchy, gy 1 0.05%
19. language 1 0.05%
yahoo  chiigren 1 0.05%
australia
&nz mercury 1 0.05%
lead 1 0.05%
20. armistead 1 0.05%
lycos  james 1 0.05%
childhood 1 0.05%
Activity by Search Engine — Help Card
? Top Search Engines Table

Engines — Specific search engine being analyzed.
Referrers — Number of visitors referred to your site from the specified search engine.

% — Percentage of visitors referred from search engines who were referred by the search
engine specified.

Top Search Engines with Search Phrases Detail Table

Engines — Specific search engine being analyzed in conjunction with the phrase in the
adjacent column.

Phrases — The search phrases being analyzed in conjunction with the search engine in the
adjacent column. A search phrase is the entire search string entered by a visitor, which can
include one or more individual keywords.

Referrers — Number of visitors referred to your site from the specified search engine who
used the specified phrase in their search.

% — Percentage of visitors referred from search engines who used the specified search
engine and phrase.

Top Search Engines with Keywords Detail Table

Engines — Specific search engine being analyzed in conjunction with the keyword in the
adjacent column.

Keywords — The search keywords being analyzed in conjunction with the search engine in
the adjacent column.

Activity by Search Engine



Referrals — Number of visitors referred to your site from the specified search engine who
used the specified keywords in their search.

% — Percentage of visitors referred from search engines who used the specified search
engine and keyword.

Q This information can give you an idea how your meta tags are performing with each search
engine.

Activity by Search Engine
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Activity by Search Phrase

The first table identifies search phrases that led the most visitors to your site, regardless of the search engine they
used.

The second table identifies, for each phrase, which search engines led visitors to the site.

Activity by Search Phrase

25

ITER i nem
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Activity by Search Phrase

Phrases Referrals %
1. pesticides 15 0.74%
2. team work 9 0.44%
3. duke university logo 8 0.40%
4. california davis 8 0.40%
5. pregnant logo 7 0.35%
6. basics on environmental health 6 0.30%
7. cincinnati 5 0.25%
8. organophosphates 4 0.20%
9. university of duke 4 0.20%
10. health triangle 4 0.20%
11. center for children's 4 0.20%

environmental health research
12. helen sable 4 0.20%
13. steve georas 4 0.20%
14. duke logo 4 0.20%
15. neurodevelopmental disorders 3 0.15%

in children
16. thimerosal berman 3 0.15%
17. emulsion pcr 3 0.15%
18. state of california 3 0.15%
19. center for childhood asthma in 3 0.15%

the urban environment
20. a€¢ center for children's 3 0.15%

environmental health

Subtotal 104 5.14%

Activity by Search Phrase 31
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Total 2,024
Activity by Search Phrase with Engines Detalil
Phrases Engines
1. pesticides google
google uk
google canada
2. team work google
google australia
3. duke university logo google
california davis google
google uk

10.

11.
12.
13.
14.
15.

16.
17.
18.
19.
20.

pregnant logo

basics on environmental health
cincinnati

organophosphates

university of duke

health triangle

center for children's environmental health research
helen sable

steve georas

duke logo

neurodevelopmental disorders in children

thimerosal berman
emulsion pcr
state of california

google france
google

google uk
google

google

google germany
google

google canada
google

google uk
google

google canada
google

google

google

google

google uk
google

google

google

google

center for childhood asthma in the urban environmengoogle

a€¢ center for children's environmental health

google

Activity by Search Phrase

100.00%

Referrals
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%
0.44%
0.15%
0.15%
0.35%
0.10%
0.40%
0.30%
0.05%
0.05%
0.25%
0.10%
0.30%
0.20%
0.05%
0.10%
0.10%
0.10%
0.10%
0.15%
0.05%
0.20%
0.20%
0.20%
0.20%
0.10%
0.05%
0.15%
0.15%
0.15%
0.15%
0.15%



Activity by Search Phrase — Help Card

? Top Search Phrases Table

Phrases — The specific search phrases being analyzed. A search phrase is the entire search
string entered by a visitor. It can include one or more keywords.

Referrals — Number of visitors referred to your site who used the specified search phrase,
regardless of the search engine they used.

% - Percentage of referred visitors who used the specified search phrase.

Top Search Phrases with Engines Detail Table

Engines — Specific search engine being analyzed in conjunction with the phrase in the
adjacent column.

Phrase — The search phrase a visitor used to find your site.

Referrals— Number of visitors referred to your site from the specified search engine who
used the specified phrase in their search.

% — Percentage of visitors referred from search engines who used the specified search
engine and phrase.

Q How are people getting to your site? Use these tables to find out if your visitors are using the
search phrases you expect. Do you need to use different keywords in page titles to make it
easier for people to find your site with search engines?

Activity by Search Phrase
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Activity by Search Keyword

The first table identifies keywords that led the most visitors to the site (regardless of the search engine).

The second table identifies, for each keyword, which search engines led visitors to the site.

1% hoibinbbssblibie il bncsinhs

T T T T T T T T I I T T T T T T
o101 | 0103 I 0105 | 01,07 | 01,09 | 01411 | 01413 | 01415 I 0147 I 01419 I 0121 I 0123 I 0125 | 0127 | 0129 | 0131
0102z 0104 0106 0108 0140 0112 0144 DIA6 0118 01720 01/22 01/24 01726 01728 01430

Activity by Search Keyword

Keywords Referrals %
1. of 250 2.83%
2. health 244 2.76%
3. children 240 2.72%
4, in 223 2.52%
5. environmental 187 2.12%
6. for 156 1.77%
7. autism 123 1.39%
8. asthma 120 1.36%
9. children's 109 1.23%
10. research 100 1.13%
11. the 88 1.00%
12. on 87 0.98%
13. epa 87 0.98%
14. university 83 0.94%
15. center 81 0.92%
16. to 75 0.85%
17. pesticides 67 0.76%
18. kids 65 0.74%
19. with 62 0.70%
20. california 52 0.59%

Subtotal 2,499 28.29%

Total 8,833 100.00%

Activity by Search Keyword
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Keywords
1. of

2. health

3. children

Engines

google

yahoo

google uk
google canada
msn

altavista

aol netfind
google france
google germany
yahoo singapore
yahoo spain
google japan
google

yahoo

google uk
google canada
msn

google italy
google australia
google france
aol netfind
google

yahoo

google uk

msn

google canada
aol netfind
google australia
yahoo japan
yahoo australia &nz
yahoo singapore
yahoo taiwan
google

yahoo

google uk
google canada
msn

aol netfind
google australia

Activity by Search Keyword with Engines Detalil

Referrals
194
22

H
o
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%
2.20%
0.25%
0.16%
0.09%
0.03%
0.02%
0.02%
0.01%
0.01%
0.01%
0.01%
0.01%
2.18%
0.25%
0.10%
0.07%
0.06%
0.06%
0.02%
0.01%
0.01%
1.74%
0.45%
0.25%
0.11%
0.06%
0.03%
0.02%
0.01%
0.01%
0.01%
0.01%
1.82%
0.28%
0.17%
0.07%
0.06%
0.06%
0.03%
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yahoo singapore 1 0.01%

google japan 1 0.01%
yahoo taiwan 1 0.01%
5. environmental google 141 1.60%
yahoo 23 0.26%
google italy 5 0.06%
google canada 5 0.06%
msn 5 0.06%
google uk 5 0.06%
aol netfind 2 0.02%
google france 1 0.01%
6. for google 126 1.43%
yahoo 13 0.15%
google uk 10 0.11%
msn 4 0.05%
google france 1 0.01%
google canada 1 0.01%
aol netfind 1 0.01%
7. autism google 95 1.08%
yahoo 17 0.19%
google uk 4 0.05%
google canada 3 0.03%
msn 2 0.02%
aol netfind 1 0.01%
yahoo uk &ireland 1 0.01%
8. asthma google 89 1.01%
google uk 7 0.08%
yahoo 7 0.08%
google canada 6 0.07%
google australia 5 0.06%
aol netfind 3 0.03%
google italy 1 0.01%
msn 1 0.01%
google japan 1 0.01%
9. children's google 91 1.03%
yahoo 6 0.07%
msn 5 0.06%
google uk 5 0.06%
aol netfind 1 0.01%
google france 1 0.01%
10. research google 73 0.83%
yahoo 11 0.12%

Activity by Search Keyword



11. the

12. on

13. epa

14. university

15. center

16. to

google canada
google uk

msn

google france
google australia
google

yahoo

google uk

msn

google canada
google japan
google

yahoo

google uk
google canada
aol netfind
google

google italy
yahoo

google canada
google uk
google

google uk
google canada
yahoo

google france
msn

google australia
yahoo spain
yahoo uk &ireland
google germany
google japan
google

yahoo

google france
msn

yahoo spain
google

google uk
yahoo

google canada
google australia
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0.07%
0.06%
0.02%
0.02%
0.01%
0.82%
0.08%
0.05%
0.02%
0.02%
0.01%
0.68%
0.12%
0.10%
0.06%
0.02%
0.78%
0.07%
0.06%
0.05%
0.03%
0.70%
0.05%
0.03%
0.03%
0.03%
0.02%
0.02%
0.01%
0.01%
0.01%
0.01%
0.79%
0.07%
0.03%
0.01%
0.01%
0.72%
0.03%
0.03%
0.01%
0.01%
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google france 1 0.01%

msn 1 0.01%
aol netfind 1 0.01%
17. pesticides google 45 0.51%
google canada 12 0.14%
google uk 3 0.03%
msn 2 0.02%
yahoo 2 0.02%
yahoo taiwan 1 0.01%
google australia 1 0.01%
aol netfind 1 0.01%
18. kids google 59 0.67%
google uk 5 0.06%
aol netfind 1 0.01%
19. with google 46 0.52%
yahoo 8 0.09%
google canada 3 0.03%
msn 2 0.02%
aol netfind 2 0.02%
google uk 1 0.01%
20. california google 39 0.44%
yahoo 3 0.03%
google uk 2 0.02%
google france 2 0.02%
google australia 2 0.02%
yahoo spain 1 0.01%
aol netfind 1 0.01%
msn 1 0.01%
google japan 1 0.01%

Activity by Search Keyword — Help Card

? Top Search Keywords Table

Keywords — The keyword being analyzed in conjunction with the search engine in the
adjacent column. To see the entire search strings entered by visitors, see the Top Search
Phrases page.

Referrers — Number of visitors referred to your site with the specified keywords.

% — Percentage of visitors referred from search engines who used the specified search
engine and keyword.

Activity by Search Keyword




Top Search Keywords Table with Engines Detail Table

Engines — Specific search engine being analyzed in conjunction with the keyword in the
adjacent column.

Keywords — The keyword being analyzed in conjunction with the search engine in the
adjacent column. To see the entire search strings entered by visitors, see the Top Search
Phrases page.

Referrals — Number of visitors referred to your site from the specified search engine who
used the specified keywords in their search.

% Percentage of visitors referred from search engines who used the specified search engine
and keyword.

At the most basic level, this section tells you which search engines are being used most
frequently to find your site. You also may find that some search engines are referring visitors
to your site with the keywords you expect and that other search engines are not.
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Visitors Dashbhoard

This displays key graphs and tables that provide an overview of the Visitors chapter. Click on the title of a graph or
table to navigate to the corresponding page.

Visitors Trend
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Visit Summary

Visits 10,372
Average per Day 334
Average Visit Length 00:22:25
Median Visit Length 00:05:20
International Visits 4.08%
Visits of Unknown Origin 55.37%
Visits from Your Country: United States (US) 40.55%

Average Length of Visit Trend
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Top Countries by Visits
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Visitors by Number of Visits
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Visitors Trend
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Visitor Summary

Unique Visitors 4,317
Visitors Who Visited Once 3,408
Visitors Who Visited More Than Once 909
Average Visits per Visitor 2.40

Visitor Minutes Trend
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First Time Visitors Trend
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New vs. Return Visits

Top Visitors by Visits

Visitors Dashboard
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Top Visitors

This report identifies the IP address, domain name, or cookie of each visitor, and identifies the visitor's relative
activity level on the site. If you use cookies to track visits, Reporting Center can differentiate between hits from
different visitors with the same IP address.

Top Visitors by Visits Trend

A O
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Top Visitors by Visits
250
200
150
100
» 1 D1 R T
0
123" 4" 5" 6" 7 8" 9 10 11" 12" 13" 14 "15 16 17 "18 19 20
Top Visitors
Visitor Visits % Hits
1. crawl-66-249-66-240.googlebot. 211 2.03% 2,541

com_Mozilla/5.0 (compatible;
Googlebot/2.1; +http://www.
google.com/bot.html)

2. crawl-66-249-70-235.googlebot. 181 1.75% 1,705
com_Mozilla/5.0 (compatible;
Googlebot/2.1; +http://www.
google.com/bot.html)

3. 65.55.210.92_msnbot/1.0 (+ 109 1.05% 217
http://search.msn.com/msnbot.htm)
4. 74.6.22.80_Mozilla/5.0 ( 109 1.05% 134

compatible; Yahoo! Slurp; http://
help.yahoo.com/help/us/ysearch/

slurp)

5. 65.55.210.96_msnbot/1.0 (+ 89 0.86% 211
http://search.msn.com/msnbot.htm)

6. 65.55.210.91_msnbot/1.0 (+ 89 0.86% 217
http://search.msn.com/msnbot.htm)

7. 65.55.210.90_msnbot/1.0 (+ 86 0.83% 177

http://search.msn.com/msnbot.htm)
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10.

11.

12.

13.

14.

15.

16.

17.

18.

19.

20.

65.55.210.93 _msnbot/1.0 (+
http://search.msn.com/msnbot.htm)

65.55.210.97_msnbot/1.0 (+
http://search.msn.com/msnbot.htm)

65.55.210.94_msnbot/1.0 (+
http://search.msn.com/msnbot.htm)

74.6.22.149 Mozilla/5.0 (
compatible; Yahoo! Slurp; http://
help.yahoo.com/help/us/ysearch/
slurp)

64.1.215.162_Mozilla/5.0 (
Twiceler-0.9 http://www.cuill.com/
twiceler/robot.html)

65.55.210.95 _msnbot/1.0 (+
http://search.msn.com/msnbot.htm)

74.6.22.149 Mozilla/5.0 (
compatible; Yahoo! Slurp/3.0; http:
/Ihelp.yahoo.com/help/us/
ysearch/slurp)

crawl-11.cuill.com_Mozilla/5. 0
(Twiceler—0.9 http://www.
cuill.com/twiceler/robot.html)

74.6.22.80_Mozilla/5.0 (
compatible; Yahoo! Slurp/3.0;
http:/ /help.yahoo.com/help/us/
ysearch/slurp)

[1f'520039.crawl.yahoo.
net_Mozilla/5.0 (compatible;
Yahoo! Slurp;
http://help.yahoo.com/
help/us/ysearch/slurp)

74.6.22.157_Mozilla/5.0 (
compatible; Yahoo! Slurp; http://
help.yahoo.com/help/us/ysearch/
slurp)

search-kids.goo.ne.jp_PEAR
HTTP_Request class ( http://pear.
php.net/)

[1f520097.crawl.yahoo.
net_Mozilla/5.0 (compatible;
Yahoo! Slurp;
http://help.yahoo.com/
help/us/ysearch/slurp)

Subtotal
Other
Total

82

78

74

73

73

70

63

53

48

41

39

33

30

1,631

8,738
10,369

0.79%

0.75%

0.71%

0.70%

0.70%

0.68%

0.61%

0.51%

0.46%

0.40%

0.38%

0.32%

0.29%

15.73%

84.27%
100.00%

165

188

162

108

316

160

89

174

64

45

39

38

30

6,780
40,376
47,156

Top Visitors



Top Visitors — Help Card

"~

Hits — Number of hits attributed to the specified visitor. Each file requested by a visitor
registers as a hit. There can be several hits on each page. While the volume of hits reflects
the amount of server traffic, it is not an accurate reflection of the number of pages viewed.

Visitor — The IP address, domain name, or cookie of the visitor.

Visits — Number of times the specified visitor visited your site. A visit is a series of actions
that begins when a visitor views their first page from the server, and ends when the visitor
leaves the site or remains idle beyond the idle—time limit. The default idle—time limit is
thirty minutes. This time limit can be changed by the system administrator.

% — Percentage of total visits or hits made by the specified visitor.

Q Consider the visitors who use the site most, and tailor your site to their interests and needs. If
your site is an intranet, notice which employees use the site most, and find out what they like
about it. You might also get feedback from those who use it the least and find out what they
are looking for.

Note: If a visitor has a dynamic IP address, or if a group of visitors are behind a proxy server
or firewall, this data might be misleading. In the case of a dynamic IP address, multiple IP
addresses could be shown for a single visitor, and in the case of a firewall or proxy server,
one IP address could be used by more than one visitor.

Top Visitors a7
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New vs. Return Visits

This report compares the number of visits by new and returning visitors to your site.

New vs. Return Visits Trend
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New vs. Return Visits

New vs. Return Visits

Visitor Type Visits %
1. Returning Users 10,369 100.00%
Total 10,369 100.00%

New vs. Return Visits — Help Card

~

New Visitors — Visitors who didn't have a cookie from your site on their first hit, but had
one on later hits.

Returning Visitors — Visitors who already had a cookie from your site when they visited.

Visitors Not Accepting Cookies — Visitors not accepting cookies from your site. There is
no way to determine if these visitors are new or returning.

Visits — Number of visits by visitors who fit into the specified visitor category. A visit is a
series of actions that begins when a visitor views their first page from the server, and ends
when the visitor leaves the site or remains idle beyond the idle—time limit. The default
idle—time limit is thirty minutes. This time limit can be changed by the system administrator.

% — Percentage of visitors who fit into the specified visitor category.

New vs. Return Visits




Q By tracking the ratio between new and return visits over a period of time, you can determine
if your site is attracting enough returning visitors.
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Visitors by Number of Visits

This report shows the distribution of visitors based on how many times each visitor visited your site.

Visitors by Number of Visits

4,000

3,000

2,000

1,000

0 . 7 ey A | R | i S—
t 2 ' 3 " 4 " 5 ' s ' 7z ' g ' g
Visitors by Number of Visits
Number of Visits Unique Visitors %
1 visit 3,408 78.94%
2 visits 235 5.44%
3 visits 69 1.60%
4 visits 70 1.62%
5 visits 118 2.73%
6 visits 134 3.10%
7 visits 48 1.11%
8 visits 27 0.63%
9 visits 29 0.67%
Subtotal 4,138 95.85%
Other 179 4.15%
Total 4,317 100.00%
Visitors by Number of Visits — Help Card
? Number of Visits - The number of visits, beginning with one and increasing by increments

¢

of one, being analyzed in the other columns.

Unique Visitors— Number of unique individuals who came to your site the amount of times
specified in the Number of Visits column.

% — Percentage of unigue visitors who came to your site the amount of times specified in
the Number of Visits column.

This information can indicate whether or not your site compels visitors to return. Updating
web site content is one way to draw return visitors.

Visitors by Number of Visits
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Visitors Trend

This report shows how many times visitors visited your web site and how long they stayed. The information is
divided into time slices based on the duration of the log file. Visits are freshly counted during each time interval in
the report. Some visits may span more than one time interval, and therefore a single visit may be counted more than
once. This manner of counting visits may cause the Visits Trend total visits to exceed the total visits shown on the
Overview Dashboard page.

Visitors Trend

500
400
300
200
100

0 T T T T T T T T T T T T T T T T
o101 | 0103 | 0105 I 0107 I 0109 I o111 I 0113 | 01415 | 0117 I 01/19 l 0121 I 0123 I 0125 | 0127 I 0129 l 0131
0102z 0104 0106 0108 0140 0142 0144 D1A6 0148 01720 01722 01724 01726 01728 D130

Unique Visitors Trend
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First Time Visitors Trend
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Visitor Minutes Trend

01,02

0104 0106

Time Interval

01/01
01/02
01/03
01/04
01/05
01/06
01/07
01/08
01/09
01/10
01/11
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01/14
01/15
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01/27
01/28
01/29
01/30
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01,08

01410

01412

01/14

01416

0118

Visitors Trend

Visits Unique Visitors

275
309
308
354
337
323
386
357
337
357
365
282
299
345
324
355
349
356
267
259
370
392
321
338
354
288
280
400
363
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0120
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First Time
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010 I 0103 I 0105 l 0107 l 0109 l 0111 I 0113 I 0115 I 0117 I 01419 I 0121 ] 01723 l 01725 l 0127 l 0129 I 0131

01/24 01726  01/28 0130

Avg Visit
Length

00:02:01
00:01:55
00:02:03
00:04:11
00:04:19
00:04:10
00:03:41
00:04:27
00:06:26
00:03:26
00:02:49
00:01:34
00:02:08
00:01:56
00:02:15
00:01:54
00:01:07
00:01:56
00:01:35
00:01:24
00:01:35
00:05:29
00:03:33
00:01:15
00:00:35
00:01:38
00:01:00
00:01:09
00:04:50
00:03:46

Visitor Minutes

556.10
596.72
632.35
1,481.38
1,456.83
1,351.10
1,422.23
1,589.77
2,170.35
1,231.58
1,029.53
446.43
642.63
672.08
731.97
677.22
390.53
691.43
424.12
362.97
591.77
2,154.48
1,142.22
426.25
208.53
471.63
281.92
465.18
1,759.20
1,470.93

Visitors Trend



01/31 350 275 0 00:03:01 1,056.43
Average 335 273 0 N/A 922.13
Total 10,390 8,482 0 N/A 28,585.88

Visitors Trend — Help Card

"~

Time Interval — A one-year report displays monthly time increments. A one—quarter report
displays weekly time increments. A one—month report or a one-week report displays daily
time increments. A daily report displays hourly time increments. An hour—long interval
marked 12:00, for example, includes all activity between 12:00 and 12:59.

Visits — Number of visits to your web site. If a visit spans multiple time intervals, it is
counted in each interval. Every visit from a visitor is counted, even if the same visitor came
to your web site multiple times. Also included are zero-length visits. A zero—length visit
occurs when all hits for that visit are logged with the exact same time stamp.

Unique Visitors — Number of individuals who visited your site during the report period. If
someone visits more than once, they are counted only the first time they visit. Values of
"N/A" indicate that the detailed data required for Unique Visitors per time period is not
available. This situation occurs when the Top Visitors report has reached its configured

limit.

First Time Visitors — Number of visitors who had never visited your web site before.

Avg Visit Length — The average amount of time visitors spent at your site within the given
time interval. The data is formatted as hh:mm:ss (hours:minutes:seconds). The average visit

length is calculated by dividing the value from the Visitor Minutes column by the value from
the Visits column.

Visitor Minutes — Number of minutes your web site was viewed, regardless of who was
viewing it.

Average - This row gives the average for each column.

Total — The total for the column. Some visits may span more than one time interval, and be
counted more than once. These duplicate visit counts may cause the total visits count on this
row to exceed the actual total number of visits shown on the Overview Dashboard page.

Q Use this page to determine which times your web site is busiest.

Daily averages cut off visits that continue into the next day, whereas weekly averages do
not. Therefore, weekly averages may appear a bit longer than daily averages.
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Visits Trend

This report helps you understand the bandwidth requirements of your site by tracking visits over the course of the
report period.

Visits Trend
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Visits Trend

Time Interval Visits %

01/01 275 2.65%
01/02 309 2.98%
01/03 308 2.97%
01/04 354 3.41%
01/05 337 3.25%
01/06 322 3.10%
01/07 384 3.70%
01/08 355 3.42%
01/09 336 3.24%
01/10 354 3.41%
01/11 365 3.52%
01/12 281 2.71%
01/13 299 2.88%
01/14 344 3.32%
01/15 324 3.12%
01/16 354 3.41%
01/17 349 3.36%
01/18 356 3.43%
01/19 267 2.57%
01/20 258 2.49%
01/21 370 3.57%
01/22 392 3.78%
01/23 321 3.09%
01/24 338 3.26%
01/25 354 3.41%
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01/26 287 2.77%
01/27 279 2.69%
01/28 400 3.86%
01/29 362 3.49%
01/30 389 3.75%
01/31 349 3.36%
Total 10,372 100.00%
Visits Trend — Help Card
? Time Interval — A one-year report displays monthly time increments. A one—quarter report

displays weekly time increments. A one—-month report or a one—-week report displays daily
time increments. A daily report displays hourly time increments. An hour—long interval
marked 12:00, for example, includes all activity between 12:00 and 12:59.

Visits — Number of visits to your site during the specified time interval. A visit is a series of
actions that begins when a visitor views their first page from the server, and ends when the
visitor leaves the site or remains idle beyond the idle-time limit. The default idle-time limit
is thirty minutes. This time limit can be changed by the system administrator.

% — Percentage of visits to your site during the specified time interval compared with all
visits to your site during the report period.

Periods of less activity can be considered good times for maintenance and content
improvement.
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Top Organizations

If you have enabled the WebTrends GeoTrends Database for this profile, this page will list the most active
companies and other organizations visiting your web site. The second table will show you the most active domain
names from each organization.

No data for this section in the log data analyzed.

No data for this section in the log data analyzed.

Top Organizations — Help Card

"~

Domain Name — The text name corresponding to the IP address of a computer on the
Internet. For example, netig.com is a domain name. The domain name can be determined if
it was logged by the web server or, if it is defined in the Internet Domain Name System then
it may be found using DNS resolution. Otherwise, the domain name is not known and this
table shows the IP address.

The domain name shown is the second-level domain name, such as netig.com. If the
top-level domain name is a country code, then this shows the third—level domain name,
such as anycompany.com.au. For example, all visitors from sales.netig.com,
us.sales.netig.com, and service.net.ig.com are combined in the statistics for netig.com.

Click on the domain name to generate an Internet whois lookup.

Organization — The name of the organization, which could be a company, a government
agency, a school, or any other type of organization. This name was determined by looking
up the visitor's IP address in the WebTrends GeoTrends Database. Click on the organization
name to generate an Internet whois lookup.

Total — The total for all visits or hits.

Unknown - The sum for any IP addresses which could not be found in the WebTrends
GeoTrends Database.

Visits — Number of visits to your site from this organization. A visit is a series of actions
that begins when a visitor views their first page from the server, and ends when the visitor
leaves the site or remains idle beyond the idle-time limit. The default idle-time limit is
thirty minutes. This time limit can be changed by the system administrator.

Hits — Number of hits to your site from this organization. Each file requested by a visitor
registers as a hit. There can be several hits on each page. While the volume of hits reflects
the amount of server traffic, it is not an accurate reflection of the number of pages viewed.

% — Percentage of the total activity that was from this organization.

'
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Use this information when you are interested in an organization as a whole, such as NetlQ
Corporation. You can identify the major domain nhames from each company, such as
netig.com and webtrends.com from NetlQ.
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Top Authenticated Usernames

This report identifies the true name and relative activity level of the visitors logging onto a server that requires a user
name and password.

No data for this section in the log data analyzed.

Top Authenticated Usernames - Help Card

"~

Authenticated Username — A unique visitor tracked by user name and password rather than
by IP address. You may find more authenticated user names than total visitors because
several persons may be using the same IP address. Since many ISPs dynamically assign IP
addresses, and since multiple visitors may use a single IP address, authentication is a much
more accurate way to identify visitors.

Hits — Number of hits generated by the specified visitor. Each file requested by a visitor
registers as a hit. There can be several hits on each page. While the volume of hits reflects
the amount of server traffic, it is not an accurate reflection of the number of pages viewed.

Visitor — Authenticated name of the user being analyzed.

Visits — Number of times the specified visitor visited your site. A visit is a series of actions
that begins when a visitor views their first page from the server, and ends when the visitor
leaves the site or remains idle beyond the idle-time limit. The default idle-time limit is
thirty minutes. This time limit can be changed by the system administrator.

% — Percentage of visits or hits to your site by the specified visitor out of those by all
authenticated user names.

Q You may use this information for your marketing efforts, such as special promotions or
newsletters.
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Top Domain Names

This report lists the domain name that generates the most activity to your web site.

Top Domain Names by Visits
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Top Domain Names
Domain Name Visits % Hits
1. yahoo.net 1,954 18.84% 2,043
2. googlebot.com 397 3.83% 4,253
3. comcast.net 164 1.58% 702
4, 74.6.22.80 162 1.56% 204
5. aol.com 161 1.55% 203
6. 74.6.22.149 138 1.33% 199
7. rr.com 110 1.06% 501
8. 65.55.210.92 109 1.05% 217
9. 65.55.210.96 89 0.86% 211
10. 65.55.210.91 89 0.86% 217
11. 65.55.210.90 86 0.83% 177
12. verizon.net 82 0.79% 382
13. 65.55.210.93 82 0.79% 165
14. 65.55.210.97 78 0.75% 188
15. picsearch.com 74 0.71% 291
16. 65.55.210.94 74 0.71% 162
17. 64.1.215.162 73 0.70% 316
18. 65.55.210.95 70 0.67% 160
19. 74.6.22.157 69 0.67% 80
20. cuill.com 53 0.51% 174
Subtotal 4,114 39.66% 10,845
Other 6,258 60.34% 36,323
Total 10,372 100.00% 47,168

Top Domain Names
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http://www.netsol.com/cgi-bin/whois/whois?SearchType=do&STRING=yahoo.net
http://www.netsol.com/cgi-bin/whois/whois?SearchType=do&STRING=googlebot.com
http://www.netsol.com/cgi-bin/whois/whois?SearchType=do&STRING=comcast.net
http://www.netsol.com/cgi-bin/whois/whois?SearchType=do&STRING=aol.com
http://www.netsol.com/cgi-bin/whois/whois?SearchType=do&STRING=rr.com
http://www.netsol.com/cgi-bin/whois/whois?SearchType=do&STRING=verizon.net
http://www.netsol.com/cgi-bin/whois/whois?SearchType=do&STRING=picsearch.com
http://www.netsol.com/cgi-bin/whois/whois?SearchType=do&STRING=cuill.com
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Top Domain Names — Help Card

Domain Name — The text name corresponding to the IP address of a computer on the
Internet. For example, netig.com is a domain name. The domain name can be determined if
it was logged by the web server or, if it is defined in the Internet Domain Name System then
it may be found using DNS resolution. Otherwise, the domain name is not known and this
table shows the IP address.

The domain name shown is the second-level domain name, such as netiq.com. If the
top—level domain name is a country code, then this shows the third—level domain name,
such as anycompany.com.au. For example, all visitors from sales.netig.com,
us.sales.netiq.com, and service.net.ig.com are combined in the statistics for netig.com.

Click on the domain name to generate an Internet whois lookup.
Total — The total for all visits or hits.

Hits — Number of hits to your site from this domain name. Each file requested by a visitor
registers as a hit. There can be several hits on each page. While the volume of hits reflects
the amount of server traffic, it is not an accurate reflection of the number of pages viewed.

Visits — Number of visits to your site from this domain name. A visit is a series of actions
that begins when a visitor views their first page from the server, and ends when the visitor
leaves the site or remains idle beyond the idle—time limit. The default idle—time limit is
thirty minutes. This time limit can be changed by the system administrator.

% — Percentage of the total activity that was from this domain name or IP address.

Use this information when you are interested in high—level domain names of visitors
generating the most activity to your web site.
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Top—-Level Domain Types

This report provides a breakdown of top—level domain types.

Top-Level Domain Types hy Visits

3,000
2,000
U — '_ A 4 A
1 ' 2 ' 3 ' 4 ' 5 ' B '
Top-Level Domain Types
Top-Level Domain Visits % Hits
Types
1. Network 2,805 65.64% 8,143
2. Commercial 1,222 28.60% 7,599
3. Education 172 4.03% 1,302
4. Organization 42 0.98% 183
5. Government 25 0.59% 141
6. Military 7 0.16% 13
Total 4,273 100.00% 17,381
Top-Level Domain Types — Help Card
? Top-Level Domain - The suffix of a domain name. A top—level domain can be based on

the type of organization (.com, .edu, .museum, .name, etc) or it can be a country code (.uk,
.de, .jp, .us, etc.). The top-level domain can be used to identify the type of web site. The
following is a partial list of how this report categorizes top-level domains:

ARPANET: .arpa

Commercial: .com .co .com.[country code] .co.[country code] .firm.co .firm.ve .ltd.uk
.info .biz

Education: .edu .edu.[country—code] .ed.[country code] .ac.[country code]
.school.[country code] .k12.[country code] .re.kr .sch.uk .edunet.tn

International: .int .int.co .int.ve .intl.tn
Government: .gov .gov.[country code] .gove.[country code] .go.[country code]

Military: .mil .mil.[country code]

Top-Level Domain Types
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Network: .net .ad.jp .ne.kr .net.[country code]
Organization: .org .or .org.[country code] .or.[country code]
Personal: .name

Hits — Number of hits to your site from the specified top-level domain. Each file requested
by a visitor registers as a hit. There can be several hits on each page. While the volume of
hits reflects the amount of server traffic, it is not an accurate reflection of the number of
pages viewed.

Total — The total visits or hits where there was sufficient information to identify the
top-level domain. This number may be less than the total activity overall.

Visits — Number of visits to your site from the specified top—level domain. A visit is a series
of actions that begins when a visitor views their first page from the server, and ends when
the visitor leaves the site or remains idle beyond the idle-time limit. The default idle-time
limit is thirty minutes. This time limit can be changed by the system administrator.

% — Percentage of total visits or hits from sites in the specified top-level domain. The
percentages refer to the total number of visits for which the domain name can be determined
Some IP addresses cannot be resolved to a domain name.

Consider which types of organizations are interested in your site, and consider how you can
interest other types of organizations.

Note: This information can be displayed only if reverse DNS lookups have been performed.
Even when DNS lookups are performed, some IP addresses cannot be resolved to a domain
name.
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Pages Dashboard

This displays key graphs and tables that provide an overview of the Pages chapter. Click on the title of a graph or
table to navigate to the corresponding page.

Page Views Trend
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Page View Summary

Page Views 30,266
Average per Day 976
Average Page Views per Visit 2.92
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Top Pages

This identifies the most popular web pages on your site and shows you the number of visits for each, and displays
the average length of time the page was viewed.

Top Pages by Visits Trend
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Top Pages by Visits
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Top Pages
Avg Avg
Pages Visits %  Views Time Time to
Viewed Serve
1. Children's Environmental Health 623 2.12% 936 00:02:12 0

Research Centers | US EPA
http:/ / es.epa.gov/ ncer/ childrenscenters/

2. Autism and Neurodevelopmental 281 0.96% 306 00:01:26 0
Disorders | Children's Environmental
Health Resear
http:/ / es.epa.gov/ ncer/ childrenscenters/
autism.html

3. University of California — Davis | 219  0.74% 236 00:01:47 0
Children's Environmental Health
Research Cent
http:/ / es.epa.gov/ ncer/ childrenscenters/
davis.html

4. Pesticides | Children's Environmental 178 0.61% 207 00:02:18 0
Health Research Centers | US EPA
http:/ / es.epa.gov/ ncer/ childrenscenters/
pesticides. html

5. Columbia University Center for 162 0.55% 166 00:03:22 0
Children's Environmental Health, New
York City |
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http://es.epa.gov/ncer/childrenscenters/
http://es.epa.gov/ncer/childrenscenters/autism.html
http://es.epa.gov/ncer/childrenscenters/autism.html
http://es.epa.gov/ncer/childrenscenters/davis.html
http://es.epa.gov/ncer/childrenscenters/davis.html
http://es.epa.gov/ncer/childrenscenters/pesticides.html
http://es.epa.gov/ncer/childrenscenters/pesticides.html
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10.

11.

12.

13.

14.

15.

16.

http:/ / es.epa.gov/ ncer/ childrenscenters/
columbia.html

Air Pollutants and Asthma | Children's
Environmental Health Research Centers
|U

http:/ / es.epa.gov/ ncer/ childrenscenters/
asthma.html

Frequent Questions | Children's
Environmental Health Research Centers

| US EPA

http:/ / es.epa.gov/ ncer/ childrenscenters/
fags.html

Newsroom | Children's Environmental
Health Research Centers | US EPA

http:/ / es.epa.gov/ ncer/ childrenscenters/
newsroom.html

Biographies | Children's Environmental
Health Research Centers | US EPA

http:/ / es.epa.gov/ ncer/ childrenscenters/
biographies. html

Southern Center on
Environmentally—Driven

http:/ / es.epa.gov/ ncer/ childrenscenters/
duke.html

Center for Children's Environmental
Health and Disease Prevention at the
Harvard

http:/ / es.epa.gov/ ncer/ childrenscenters/
harvard.html

Multimedia | Children's Environmental
Health Research Centers | US EPA

http:/ / es.epa.gov/ ncer/ childrenscenters/
multimedia. html

Cincinnati Children's Environmental
Health Center (2001-2006) | Children's
Envir

http:/ / es.epa.gov/ ncer/ childrenscenters/
cincinnati. html

Community Partnerships| Children's
Environmental Health Research Centers

| US EP

http:/ / es.epa.gov/ ncer/ childrenscenters/
communities. html

Mt. Sinai Childrens Environmental

Health and Disease Prevention Research
Center

http:/ / es.epa.gov/ ncer/ childrenscenters/
sinai.html

New Investigators | Children's
Environmental Health Research Centers

| US EPA

http:/ / es.epa.gov/ ncer/ childrenscenters/
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http://es.epa.gov/ncer/childrenscenters/columbia.html
http://es.epa.gov/ncer/childrenscenters/columbia.html
http://es.epa.gov/ncer/childrenscenters/asthma.html
http://es.epa.gov/ncer/childrenscenters/asthma.html
http://es.epa.gov/ncer/childrenscenters/faqs.html
http://es.epa.gov/ncer/childrenscenters/faqs.html
http://es.epa.gov/ncer/childrenscenters/newsroom.html
http://es.epa.gov/ncer/childrenscenters/newsroom.html
http://es.epa.gov/ncer/childrenscenters/biographies.html
http://es.epa.gov/ncer/childrenscenters/biographies.html
http://es.epa.gov/ncer/childrenscenters/duke.html
http://es.epa.gov/ncer/childrenscenters/duke.html
http://es.epa.gov/ncer/childrenscenters/harvard.html
http://es.epa.gov/ncer/childrenscenters/harvard.html
http://es.epa.gov/ncer/childrenscenters/multimedia.html
http://es.epa.gov/ncer/childrenscenters/multimedia.html
http://es.epa.gov/ncer/childrenscenters/cincinnati.html
http://es.epa.gov/ncer/childrenscenters/cincinnati.html
http://es.epa.gov/ncer/childrenscenters/communities.html
http://es.epa.gov/ncer/childrenscenters/communities.html
http://es.epa.gov/ncer/childrenscenters/sinai.html
http://es.epa.gov/ncer/childrenscenters/sinai.html
http://es.epa.gov/ncer/childrenscenters/newinvestigators.html

17.

18.

19.

20.

newinvestigators.html

Research Areas | Children's 122 0.42% 127 00:01:37 0
Environmental Health Research Centers

| US EPA

http:/ / es.epa.gov/ ncer/ childrenscenters/

research_areas. html

Environmental Tobacco Smoke | 120 0.41% 128 00:03:07 0
Children's Environmental Health

Research Centers |

http:/ / es.epa.gov/ ncer/ childrenscenters/

smoke.html

Results | Children's Environmental 118 0.40% 122 00:01:.01 0
Health Research Centers | US EPA

http:/ / es.epa.gov/ ncer/ childrenscenters/

results.html

University of Medicine and Dentistry of 118 0.40% 122 00:03:02 0
New Jersey Center for Childhood

Neurotox

http:/ / es.epa.gov/ ncer/ childrenscenters/

newjersey.html

Subtotal 3,458 11.76% 4,039 00:01:59
Other 25,939 88.24% 26,227 00:01:04
Total 29,397 100.00% 30,266 00:01:09

"~

Top Pages

Top Pages — Help Card

Pages — Any document, dynamic page, or form. Different types of profiles have different
default settings for which file extensions qualify a file as a page. These settings can be
changed by the Reporting Center system administrator. Any URL containing a question
mark is considered a dynamic page.

Visits — Number of visits to this page. A visit is a series of actions that begins when a visitor
views the first page from the server, and ends when the visitor leaves the site or remains idle
beyond the idle-time limit. The default idle-time limit is thirty minutes. This time limit can

be changed by the system administrator.

Views — Number of times this page was viewed by visitors.
% — Percentage of the total visits in which the visitor viewed this page at least once.

Average Time Viewed — Average length of time the specified page was viewed. (The
format is hh:mm:ss — hours:minutes:seconds.)

Average Time to Serve — Average amount of time (in milliseconds) it took to serve each
document during the specified time interval. The time to serve spans from the time the server
got a page request until it transmitted all the data.

Note: Zero values in this column probably indicates that your web server is not logging

Time to Serve information.

71


http://es.epa.gov/ncer/childrenscenters/newinvestigators.html
http://es.epa.gov/ncer/childrenscenters/research_areas.html
http://es.epa.gov/ncer/childrenscenters/research_areas.html
http://es.epa.gov/ncer/childrenscenters/smoke.html
http://es.epa.gov/ncer/childrenscenters/smoke.html
http://es.epa.gov/ncer/childrenscenters/results.html
http://es.epa.gov/ncer/childrenscenters/results.html
http://es.epa.gov/ncer/childrenscenters/newjersey.html
http://es.epa.gov/ncer/childrenscenters/newjersey.html

Pages with good content and design are more likely to attract visitors and be revisited. Less
popular pages on a site can be made more appealing by improving the content or
incorporating design elements similar to that on the more important pages. Always
remember that people are far more interested in content than in design, and average view
times can help determine which content is most important to your visitors.
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Top Content Groups

This report identifies the most popular groups of web site pages and how often they were visited.

No data for this section in the log data analyzed.

"~

Top Content Groups — Help Card

Content Group - A defined group of web pages with specific things in common, such as
the same types of products, services, or information.

Group Name — Name of the content group being analyzed.

Total — The sum of the visit counts for the content groups. During a single visit, the visitor
may view pages in zero, one, or multiple content groups, causing some Vvisits to be omitted
from this total and some visits to be counted more than once.

Visits — Number of visits where the visitor viewed at least one page in the specified content
group. A visit is a series of actions that begins when a visitor views their first page from the
server, and ends when the visitor leaves the site or remains idle beyond the idle-time limit.
The default idle—time limit is thirty minutes. This time limit can be changed by the system
administrator.

Hits — Each file requested by a visitor registers as a hit. There can be several hits on each
page. While the volume of hits reflects the amount of server traffic, it is not an accurate
reflection of the number of pages viewed.

% - Each file requested by a visitor registers as a hit. There can be several hits on each
page. While the volume of hits reflects the amount of server traffic, it is not an accurate
reflection of the number of pages viewed.

The information on this page can show you which content groups were most popular. This
will reveal the reasons people visit your web site, and what is most interesting and least
interesting to them.

Top Content Groups
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Top Directories

This report lists the most commonly accessed directories on your web site. This information can help determine the
types of data most often requested.

Top Directories by Visits Trend
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